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APPENDIX 1: HOUSEHOLD SURVEY - COMPRISING CATCHMENT
AREA MAP AND RESULTS
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1.2

Introduction

Research Background & Objectives

To conduct a survey on behalf of Ipswich Borough Council amongst
residents in the Ipswich area to assess shopping habits for main
food and grocery, top-up, non-food shopping and leisure activities.

Research Methodology

A total of 1000 telephone interviews were conducted between
Wednesday 10th February 2010 and Thursday 18th February 2010.
Interviews were conducted using NEMS in-house CATI (Computer
Assisted Telephone Interviewing) Unit. Respondents were contacted
during the day and in the evening. All respondents were the main
shopper in the household, determined using a preliminary filter
question.

A random sample of live interviews were listened in to and assessed
by our CATI Team Leaders to verify that the quality of interviewing
was being maintained.

NEMS market research 3
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1.2.1 Sampling

Selection was done using random stratified sampling from all
available telephone numbers within the defined survey area. The
survey area was segmented into 10 zones, defined using postcodes
sectors. The zone details were:

Zone Postcode Sectors Number of Interviews

1 IP11,IP12,I1P20, 100
IP2 8,I1P29

2 IP13,IP14,IP15, 100
IP16

3 IP42,1P43,1P44,1P4 | 100
51P51,IP52,1P53

4 IP3 0, IP38, P39, 100
IP4 1

5 IP10 0, IP11 0, IP11 2, 100
IP11 3, IP11 4, IP11 7,
IP119,1P12 4

6 IP12 2, 1P12 3, IP15 5, 100
IP16 4, IP17 1, IP17 2,
IP17 3

7 IP12 1, IP13 0, IP13 6, 100
IP13 7,1P13 8, IP13 9

8 IP6 0, IP6 9, IP14 4, 100
IP14 5, IP14 6, IP23 7,
IP23 8

9 IP6 8, IP7 7, IP8 4, 100

IP14 1, 1P14 2, 1P14 3,
IP300, IP309, IP31 3
A CO4 5, CO6 4, CO6 5, 100
CO76,C0O100,
CO105, CO11 1,
CO11 2, IP7 5, IP7 6,
IP8 3,1P91,1P9 2

Total 1000
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1.2.2

1.2.3

Weightings
As sample sizes within each sector were not in proportion to
population, the final tabulated data was weighted to make the overall

results representative of the total population within the defined
survey area. Details of those weightings are given in Appendix 8:

Statistical Reliability

As with any data collection where a sample is being drawn to
represent a population, there is potentially a difference between the
response from the sample and the true situation in the population as
a whole. Many steps have been taken to help minimise this
difference (e.g. random sample selection, questionnaire construction
etc) but there is always potentially a difference between the sample
and population — this is known as the standard error.

The standard error can be estimated using statistical calculations
based on the sample size, the population size and the level of
response measured (as you would expect you can potentially get a
larger error in a 50% response than say a 10% response simply
because of the magnitude of the numbers).

To help understand the significance of this error, it is normally
expressed as a confidence interval for the results. Clearly to have
100% accuracy of the results would require you to sample the entire
population. The usual confidence interval used is 95% - this means
that you can be confident that in 19 out of 20 instances the actual
population behaviour will be within the confidence interval range.

The 95% confidence intervals for this survey are as follows:

%ge Response 95% confidence interval
10 +1.9
20 25
30 2.8
40 +3.0
50 +3.1
NEMS market research 5
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1.2.4 Rebasing

Once the data had been tabulated it was decided that additional sets
of tabulations should be run with certain responses removed. 2 sets
of rebased tabs were run and the removed responses are set out in
the table below.

Rebase 1 | Don't know, Don’t do, Can't Remember, Do not do buy
these goods, Not applicable, Goods delivered, Abroad

Rebase 2 | Don't know, Don’t do, Internet (All Responses), Mail
Order, Catalogue, Can’'t Remember, Do not do buy
these goods, Not applicable, Goods delivered, Abroad

NEMS market research 6
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Appendix 1:
Data Tabulations
By Area



by Area I pswich Household Survey Page 8
for Strategic Perspectives February 2010

Total Inner Eastern Northern Southern
Catchment Catchment Catchment Catchment
Area(ICA) Area(ECA) Area(NCA) Area(SCA)

Q01 Where do you normally go for your household’s main food and grocery shopping i.e. primarily bulk 'trolley' purchases?

Aldi, 14 Meredith Road 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0

Aldi, 201 Felixstowe Road 0.4% 4 1.0% 4  0.0% 0 0.0% 0 0.0% 0

Aldi, 3 Hines Road 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0

Asda, Stoke Park Drive 15% 15 35% 14 0.0% 0 0.0% 0 1.0% 1

Asda, Goddard Road, 82% 82 11.0% 44 23% 7 140% 28 3.0% 3
Ipswich

Asian Food store, 73-75 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich Road

Butchers and Fruits, 14 St 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Helen's Street

Co-op, Ravenswood 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op , 65-67 Colchester 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road

Co-op & Rushmere Post 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Office, 51-53 Woodbridge
Road East

Co-op Foodstore, 147 0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
Fircroft Road

Co-op Foodstore, 15 Garrick  0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Way

Co-op Foodstore, 15-25 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Meredith Road

Co-op Foodstore, 15-23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ulster Avenue

Co-op Foodstore, 283 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich Road

Co-op Foodstore, 16 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Norwich Road

Co-op Foodstore, 245-253 0.3% 3 0.8% 3 0.0% 0 0.0% 0 0.0% 0
Hawthorn Drive

Co-op Foodstore, 196 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Vernon Street

Co-op Foodstore, 111-113 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Cauldwell Hall Road

Co-op Foodstore, 34-38 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Foxhall Road

Co-op Foodstore, 1 Hines 0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
Road

Co-op Foodstore, 2-8 Selkirk  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road

Co-op Foodstore, 217-221 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Clapgate Lane

Co-op Foodstore, 64-66 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Queen's Way

Co-op Foodstore, 119-123 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Penshurst Road

Co-op Foodstore, 335-337 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woodbridge Road

Co-op Foodstore, 61 Prince 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
of Wales Drive

Co-op Foodstore, 201 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0

Bramford Lane
Co-op Foodstore (LateShop),  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

310 Sheldrake Drive

Farmfoods, 88 Bramford 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road

Global Fruits, 49 Butter 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Market

Go East , 2 Fore Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halal Connection, 3-3a 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich Road

Iceland, 23-31 St Matthew's 0.3% 3 0.8% 3 0.0% 0 0.0% 0 0.0% 0
Street

J Sainsbury, 38-40 Upper 10% 10 23% 9 0.0% 0 05% 1 0.0% 0
Brook Street

J Sainsbury, 40 Hadleigh 6.2% 62 11.8% 47 0.3% 1 3.0% 6 80% 8
Road, Ipswich

Kerala Store, 71 St John's 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road

Lidl, Ravenswood 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Lidl, Handford Road 0.3% 3 05% 2 0.0% 0 05% 1 00% 0

M.R.S Food Store and Off 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Column %ges.
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Catchment Catchment Catchment Catchment
Area(ICA) Area(ECA) Area(NCA) Area(SCA)
Licence, 142 Felixstowe
Road
M.R.S Foodstore, 52 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woodbridge Road
Mamoudou, 37 Norwich 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road
Marks and Spencers, 16-26 0.1% 1 00% 0 0.0% 0 05% 1 00% 0
Westgate Street
McColls, 53 Stoke Park 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drive
Mediterranean Foods, 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bramford Road
Morrisons, Sproughton 98% 98 16.8% 67 23% 7 80% 16 80% 8
Road, Ipswich
Napoli Deli, 67 Upper 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orwell Street
National Groceries and 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fruits, 31 Norwich Road
Premiere Stores, 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wherstead Road
Procter's Sausages, 12 The 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Walk
Spar, 777-779 Woodbridge 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road
Spar, 11 Reynolds Road 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Express, Nacton Road  0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
Tesco Express, St Matthews  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street
Tesco Express, Duke Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Express & Post 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Office, 651 Bramford
Road
The Candy Box Off-Licence, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
422 Woodbridge Road
Weigh 'n' Save, 69 Carr 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street
World Food Store, 20 St 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Helen's Street
Aldi, Girling Street, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3
SUDBURY
Aldi, 6-10 Lime Kiln Lane, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
THETFORD
Asda, Turner Rise, 0.1% 1 00% 0 0.0% 0 0.0% 0 1.0% 1
COLCHESTER
Asda, Wilkes Way, 4.9% 49 0.3% 1 1.0% 3 22.5% 45 0.0% 0
STOWMARKET
Budgens, Bullock Fair Close,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
HARLESTON
Budgens, St Andrews Street,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MILDENHALL
Budgens, The Thoroughfare,  0.4% 4  0.0% 0 13% 4  0.0% 0 0.0% 0
WOODBRIDGE
Iceland, George Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Iceland, 5-6 Cornhill, BURY  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
ST EDMUNDS
Iceland, Waterglade Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CLACTON ON SEA
Iceland, St Johns Walk 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,
COLCHESTER
Iceland, Unit 7, Tollgate 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, COLCHESTER
Iceland, 50-60 Hamilton 0.1% 1 00% 0 03% 1 0.0% 0 0.0% 0
Way, FELIXSTOWE
Iceland, Roachford Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
FRINTON ON SEA
Iceland, Combs Lane, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
STOWMARKET
Iceland, 94-95 North Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Iceland, Minstergate Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
THETFORD
Iceland, The Newlands, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Column %ges.
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Catchment  Catchment Catchment  Catchment
Area(ICA) Area(ECA) Area(NCA) Area(SCA)
WITHAM
J Sainsbury, High Strest, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
ATTLEBOROUGH
J Sainsbury, 1 Tofts Walk, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
J Sainsbury, Moreton Hall, 15% 15 0.0% 0 0.0% 0 75% 15 0.0% 0
BURY ST EDMUNDS
J Sainsbury, 14 Priory Walk,  0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
COLCHESTER
J Sainsbury, Stanway, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3
COLCHESTER
J Sainsbury, London Road, 0.3% 3 05% 2 0.0% 0 0.0% 0 1.0% 1
THETFORD
J Sainsbury, Felixstowe 10.6% 106 19.3% 77 6.7% 20 1.0% 2 7.0% 7
Road, Warren Heath,
WARREN HEATH
Kwik Save, Mingter Gate 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, THETFORD
Lidl, St Johns Walk, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER
Lidl, FELIXSTOWE 0.1% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0
Lidl, Staple Tye, HARLOW  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, 36 North Strest, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Marks & Spencer, 23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Buttemarket, BURY ST
EDMUNDS
Marks & Spencer, 35-39 Pier  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Avenue, CLACTON ON
SEA
Marks & Spencer, 38 High 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, COLCHESTER
Marks & Spencer, 55 0.1% 1 0.0% 0 03% 1 00% 0 0.0% 0
Hamilton Road,
FELIXSTOWE
Marks & Spencer, 82-84 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
London Road North,
LOWESTOFT
Morrisons, George 0.1% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0
Westwood Way,
BECCLES
Morrisons, Little Clacton, 0.1% 1 00% 0 0.0% 0 0.0% 0 1.0% 1
CLACTON ON SEA
Morrisons, Old Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CLACTON ON SEA
Morrisons, 146 Victoria 17% 17 0.0% 0 23% 7 50% 10 0.0% 0
Road, DISS
Morrisons, Grange Farm 22% 22 0.0% 0 73% 22 0.0% 0 0.0% 0
Park, FELIXSTOWE
Morrisons, Parkeston, 0.3% 3 00% 0 0.0% 0 0.0% 0 3.0% 3
HARWICH
Morrisons, Gisleham, 0.4% 4 0.0% 0 13% 4  0.0% 0 0.0% 0
LOWESTOFT
Morrisons, Braintree Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WITHAM
Netto, 24 Highfields Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WITHAM
Rainbow, Gosford Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BECCLES
Rainbow, Ashburnham Way,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CARLTON COLVILLE
Rainbow, 133 VictoriaRoad, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
DISS
Rainbow, Saxons Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
HALESWORTH
Roys Wroxham, Risbygate 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, BURY ST
EDMUNDS
Roys Wroxham, Great 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Eastern Road, SUDBURY
Solar Superstore, Hamilton 0.8% 8 0.0% 0 27% 8 0.0% 0 0.0% 0
Road, FELIXSTOWE
Solar Superstore, Market 12% 12 0.0% 0 40% 12 0.0% 0 0.0% 0
Hill, FRAMLINGHAM
Column %ges.
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Catchment  Catchment Catchment  Catchment
Area(ICA) Area(ECA) Area(NCA) Area(SCA)
Solar Superstore, Weavers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Court, HALSTEAD
Solar Superstore, Sizewell 15% 15 0.0% 0 50% 15 0.0% 0 0.0% 0
Road, LEISTON
Somerfield, Market Square, 0.1% 1 00% 0 03% 1 0.0% 0 0.0% 0
BECCLES
Somerfield, Rayne Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Somerfield, Mildenhall 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, BURY ST
EDMUNDS
Somerfield, Clacton Hall, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CLACTON ON SEA
Somerfield, 39-43 High 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, CLACTON ON
SEA
Somerfield, 37-38 Mere 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, DISS
Somerfield, 270 High Street,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
DOVERCOURT
Somerfield, High Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
HALSTEAD
Somerfield, 112 London 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0
Road, LOWESTOFT
Somerfield, Church Strest, 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0
SAXMUNDHAM
Somerfield, 2 Market Place, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SOUTHWOLD
Somerfield, 100 East Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Tesco, Great Notley, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Tesco, Marks Gate, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Tesco, Market Place, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Tesco, London Road, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
BRANDON
Tesco, St Saviours, BURY 0.8% 8 0.0% 0 0.0% 0 4.0% 8 0.0% 0
ST EDMUNDS
Tesco, Greenstead Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER
Tesco, Highwoods Square, 11% 11 0.0% 0 0.0% 0 0.0% 0 11.0% 11
COLCHESTER
Tesco, Victoria Road, DISS 0.6% 6 0.0% 0 0.7% 2 2.0% 4  0.0% 0
Tesco, Yarmouth Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
LOWESTOFT
Tesco, Cedars Park, 37% 37 0.0% 0 0.0% 0 185% 37 0.0% 0
STOWMARKET
Tesco, Springlands Way, 12% 12 0.0% 0 0.0% 0 05% 1 11.0% 11
SUDBURY
Tesco, Kilverston, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
THETFORD
Tesco, 86 Church Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TIPTREE
Tesco, The Grove Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WITHAM
Tesco Express, Horringer, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BURY ST EDMUNDS
Tesco Express, Lawson 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Place, BURY ST
EDMUNDS
Tesco Express, High Strest, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MANNINGTREE
Tesco Extra, Copdock 62% 62 11.3% 45 13% 4 15% 3 100% 10
Interchange, Copdock
Tesco Extra, Martlesham 142% 142 9.0% 36 33.7% 101 2.0% 4 1.0% 1
Heath, Martlesham Heath
Tesco Metro, 28 Station 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Road, CLACTON ON
SEA
Tesco Metro, 88 Hamilton 0.6% 6 0.0% 0 20% 6 0.0% 0 0.0% 0
Road, FELIXSTOWE
Tesco Metro, 125-127 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Column %ges.
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Catchment  Catchment Catchment  Catchment
Area(ICA) Area(ECA) Area(NCA) Area(SCA)
London Road,
LOWESTOFT
Tesco Metro, Grange Farm, 0.8% 8 2.0% 8 0.0% 0 0.0% 0 0.0% 0
Kesgrave
Waitrose, Robert Boby Way,  0.1% 1 00% 0 0.0% 0 05% 1 0.0% 0
BURY ST EDMUNDS
Waitrose, Church Street, 13% 13 0.0% 0 43% 13 0.0% 0 0.0% 0
SAXMUNDHAM
Waitrose, Station Road, 0.4% 4  0.0% 0 0.0% 0 0.0% 0 4.0% 4
SUDBURY
Internet - Online Asda 0.8% 8 05% 2 1.0% 3 05% 1 2.0% 2
Internet - Online Ocado 0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
Internet - Online Sainsburys  0.1% 1 0.0% 0 0.0% 0 05% 1 0.0% 0
Internet - Online Tesco 30% 30 13% 5 50% 15 35% 7 3.0% 3
Other Local Shops - Alder 0.1% 1 00% 0 0.0% 0 05% 1 00% 0
Carr Farm Shop, Creeting
St Mary
Other Local Shops - Co-op, 0.3% 3 0.0% 0 0.0% 0 15% 3 0.0% 0
Chancery Lane,
Debenham
Other Local Shops - Co-op, 0.1% 1 00% 0 0.0% 0 0.0% 0 1.0% 1
East Row, The Street,
Holbrook
Other Loca Shops - Co-op, 0.2% 2 0.0% 0 0.7% 2 0.0% 0 0.0% 0
Hamilton Road,
Felixstowe
Other Local Shops - Co-op, 0.3% 3 0.0% 0 1.0% 3 0.0% 0 0.0% 0
High Street, Aldeburgh
Other Local Shops - Co-op, 0.7% 7 0.0% 0 0.0% 0 0.0% 0 7.0% 7
High Street, Hadleigh
Other Local Shops - Co-op, 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0
High Street, Laxfield
Other Local Shops - Co-op, 0.5% 5 0.0% 0 17% 5 0.0% 0 0.0% 0
Market Hill, Framlingham
Other Local Shops - Co-op, 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0
Saxons Way, Halesworth
Other Local Shops - Co-op, 0.7% 7 0.0% 0 23% 7 0.0% 0 0.0% 0
Sizewell Road, Leiston
Other Loca Shops - Co-op, 0.1% 1 00% 0 0.0% 0 0.0% 0 1.0% 1
The Street, Capel St Mary
Other Local Shops - Co-op, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
The Street, Holbrook
Other Local Shops - 0.3% 3 00% 0 1.0% 3 0.0% 0 0.0% 0
Lowestoft - Asda,
Belvedere Road-Off Horn
Hill, Lowestoft
Other Local Shops - 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0
Lowestoft - Lidl, North
Quay Retail Park, Peto
Way, Lowestoft
Other Local Shops - 0.2% 2 0.0% 0 0.0% 0 0.0% 0 20% 2
Manningtree - Co-op,
Century House, Station
Road, Manningtree
Other Local Shops - 0.2% 2 0.0% 0 07% 2 0.0% 0 0.0% 0
Morrisons, Tower Road,
Lowestoft
Other Local Shops - Post 0.1% 1 0.0% 0 0.0% 0 05% 1 0.0% 0
Office, Barton Road,
Thurston
Other Local Shops - Priory, 0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
Nacton Road
Other Local Shops- Sudbury  0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
- Grange farm shop,
Haskerton
Other Local Shops - Tesco, 0.1% 1 00% 0 0.0% 0 05% 1 0.0% 0
Northolk
Other Local Shops - Tesco, 0.3% 3 08% 3 0.0% 0 0.0% 0 0.0% 0
Ropes Drive, Kesgrave
Other Local Shops- Bury St. 0.1% 1 00% 0 0.0% 0 05% 1 00% 0
Edmunds- Co-op, Wool pit,
Bury St. Edmunds
Internet / Mail Order 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Column %ges.
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Total Inner Eastern Northern Southern
Catchment Catchment Catchment Catchment
Area(ICA) Area(ECA) Area(NCA) Area(SCA)
(Don't know / varies) 2.4% 24 1.3% 5 47% 14  0.5% 1 4.0% 4

Base: 1000 400 300 200 100

Q02 What is the main reason you choose ..... (store mentioned at Q01) to do your main food and grocery shopping?

Accessibility by public 11% 11 13% 5 13% 4 1.0% 2 0.0% 0
transport

Choice/ price of non- food 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
goods (e.g. clothes, DVDs,

etc)
Choice of food goods 53% 53 40% 16 93% 28 15% 3 6.0% 6
available
Clean shopping environment ~ 0.2% 2 03% 1 0.0% 0 05% 1 0.0% 0
Clubcard / Rewards system 14% 14 15% 6 1.0% 3 15% 3 20% 2
Convenient to home 49.6% 496 48.0% 192 53.0% 159 50.0% 100 45.0% 45
Convenient to work 2.0% 20 25% 10 1.7% 5 20% 4 1.0% 1
Free car parking 1.2% 12 0.3% 1 2.0% 6 20% 4  1.0% 1
Good car parking provision 0.9% 9 0.5% 2 1.0% 3 15% 3 1.0% 1
Good shopping environment ~ 0.2% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0
Low prices 11.7% 117 12.0% 483 11.3% 34 10.5% 21 14.0% 14
Part of shopping trip for non-  0.1% 1 00% 0 0.0% 0 05% 1 0.0% 0
food goods
Preference for retailer 104% 104 135% 54 47% 14 115% 23 13.0% 13
Provision of leisure services ~ 0.2% 2 0.3% 1 00% 0 05% 1 0.0% 0
nearby
Provision of servicesnearby,  0.5% 5 05% 2 0.7% 2 05% 1 00% 0
such as banks and other
financial services
Quality of fresh food 53% 53 65% 26 43% 13 35% 7 7.0% 7
Safe (during the day) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Safe (during the evening 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
/night time)
Use of cafe 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Use of cash point/ ATM 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Provision of petrol station / 0.1% 1 0.0% 0 0.0% 0 05% 1 0.0% 0
car wash
Provision of self servicetills  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Provision of delicatessen / 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
bakery / fresh fish counter
etc
Convenient / easy 11% 11 0.8% 3 0.7% 2 25% 5 1.0% 1
Delivery offered 1.5% 15 1.0% 4 17% 5 20% 4 2.0% 2
Employees discount 14% 14 25% 10 0.0% 0 15% 3 1.0% 1
Friendly / helpful staff 0.3% 3 03% 1 07% 2 0.0% 0 0.0% 0
Good layout 0.5% 5 05% 2 0.7% 2 05% 1 0.0% 0
Habit / always gone there 0.8% 8 15% 6 0.3% 1 05% 1 0.0% 0
Provision for dissbled people  0.3% 3 03% 1 03% 1 05% 1 00% 0
is good
(Don't know / varies) 25% 25 13% 5 33% 10 25% 5 5.0% 5
Other 1.3% 13 1.0% 4 17% 5 15% 3 1.0% 1
Base: 1000 400 300 200 100
Q03 How do you normally travel to...[STORE/DESTINATION MENTIONED AT Q01]?
Car / van (asdriver) 64.5% 645 61.3% 245 65.3% 196 68.0% 136 68.0% 68
Car / van (as passenger) 175% 175 183% 73 16.0% 48 185% 37 17.0% 17
Bus, minibus or coach 47% 47 83% 33 23% 7 3.0% 6 1.0% 1
Using park & ride facility 0.1% 1 00% 0 0.0% 0 05% 1 0.0% 0
Motorcycle, scooter or 0.2% 2 0.0% 0 03% 1 05% 1 0.0% 0
moped
Walk 65% 65 90% 36 6.0% 18 3.0% 6 50% 5
Taxi 0.3% 3 05% 2 0.0% 0 0.0% 0 1.0% 1
Train 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bicycle 0.5% 5 03% 1 1.0% 3 05% 1 0.0% 0
Other 0.2% 2 03% 1 03% 1 0.0% 0 0.0% 0
(Don't know / varies) 1.0% 10 0.3% 1 17% 5 1.0% 2 20% 2
Not applicable / goods 45% 45 2.0% 8 70% 21 50% 10 6.0% 6
delivered
Base: 1000 400 300 200 100

Column %ges.
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Catchment  Catchment Catchment  Catchment
Area(ICA) Area(ECA) Area(NCA) Area(SCA)
Q04 How often do you normally do your main food shopping at ...... STORE/DESTINATION MENTIONED AT Q01?7
More than once aweek 72% 72 85% 34 80% 24 50% 10 4.0% 4
Once aweek 66.1% 661 68.8% 275 57.0% 171 75.0% 150 65.0% 65
Once afortnight 16.9% 169 138% 55 223% 67 125% 25 22.0% 22
Once amonth 80% 80 85% 34 90% 27 65% 13 6.0% 6
Less often 0.6% 6 0.0% 0 17% 5 0.0% 0 1.0% 1
Varies 12% 12 0.5% 2 20% 6 1.0% 2 2.0% 2
(Don't know) 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Base: 1000 400 300 200 100
Column %ges.
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Total Inner Eastern Northern Southern
Catchment Catchment Catchment Catchment
Area(ICA) Area(ECA) Area(NCA) Area(SCA)

Q05 In addition to ...(STORE MENTIONED AT QO01), are there any other stores that you regularly use for your main-food shopping?

Aldi, 14 Meredith Road 0.3% 3 0.8% 3 0.0% 0 0.0% 0 0.0% 0

Aldi, 201 Felixstowe Road 0.9% 9 23% 9 0.0% 0 0.0% 0 0.0% 0

Aldi, 3 Hines Road 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0

Asda, Stoke Park Drive 16% 16 38% 15 0.0% 0 05% 1 00% 0

Asda, Goddard Road, 500 50 80% 32 23% 7 50% 10 1.0% 1
Ipswich

Asian Food store, 73-75 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich Road

Butchers and Fruits, 14 St 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Helen's Street

Co-op, Ravenswood 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Co-op , 65-67 Colchester 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Road

Co-op & Rushmere Post 0.3% 3 05% 2 03% 1 00% 0 0.0% 0
Office, 51-53 Woodbridge
Road East

Co-op Foodstore, 147 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Fircroft Road

Co-op Foodstore, 15 Garrick  0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
Way

Co-op Foodstore, 15-25 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Meredith Road

Co-op Foodstore, 15-23 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Ulster Avenue

Co-op Foodstore, 283 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich Road

Co-op Foodstore, 16 0.2% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0
Norwich Road

Co-op Foodstore, 245-253 0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
Hawthorn Drive

Co-op Foodstore, 196 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Vernon Street

Co-op Foodstore, 111-113 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Cauldwell Hall Road

Co-op Foodstore, 34-38 0.2% 2 05% 2 00% 0 0.0% 0 0.0% 0
Foxhall Road

Co-op Foodstore, 1Hines 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Road

Co-op Foodstore, 2-8 Selkirk  0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Road

Co-op Foodstore, 217-221 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Clapgate Lane

Co-op Foodstore, 64-66 0.7% 7 18% 7 0.0% 0 0.0% 0 0.0% 0
Queen's Way

Co-op Foodstore, 119-123 0.3% 3 08% 3 0.0% 0 0.0% 0 0.0% 0
Penshurst Road

Co-op Foodstore, 335-337 0.5% 5 05% 2 10% 3 0.0% 0 0.0% 0
Woodbridge Road

Co-op Foodstore, 61 Prince 0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
of Wales Drive

Co-op Foodstore , 201 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0

Bramford Lane
Co-op Foodstore (LateShop),  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

310 Sheldrake Drive

Farmfoods, 88 Bramford 0.3% 3 0.8% 3 0.0% 0 0.0% 0 0.0% 0
Road

Global Fruits, 49 Butter 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Market

Go East , 2 Fore Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halal Connection, 3-3a 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich Road

Iceland, 23-31 St Matthew's 0.4% 4 1.0% 4  0.0% 0 0.0% 0 0.0% 0
Street

J Sainsbury, 38-40 Upper 12% 12 23% 9 0.3% 1 0.0% 0 2.0% 2
Brook Street

J Sainsbury, 40 Hadleigh 3.3% 33 4.0% 16 1.0% 3 55% 11 3.0% 3
Road, Ipswich

Kerala Store, 71 St John's 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road

Lidl, Ravenswood 0.4% 4  05% 2 03% 1 0.0% 0 1.0% 1

Lidl, Handford Road 0.5% 5 03% 1 03% 1 15% 3 0.0% 0

M.R.S Food Store and Off 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Column %ges.
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Catchment  Catchment Catchment  Catchment
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Licence, 142 Felixstowe
Road
M.R.S Foodstore, 52 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woodbridge Road
Mamoudou, 37 Norwich 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road
Marks and Spencers, 16-26 20% 20 38% 15 0.3% 1 15% 3 1.0% 1
Westgate Street
McColls, 53 Stoke Park 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drive
Mediterranean Foods, 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bramford Road
Morrisons, Sproughton 41% 41 58% 23 1.0% 3 65% 13 2.0% 2
Road, Ipswich
Napoli Deli, 67 Upper 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orwell Street
National Groceries and 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fruits, 31 Norwich Road
Premiere Stores, 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wherstead Road
Procter's Sausages, 12 The 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Walk
Spar, 777-779 Woodbridge 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road
Spar, 11 Reynolds Road 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Tesco Express, Nacton Road ~ 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Tesco Express, St Matthews  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street
Tesco Express, Duke Street 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Tesco Express & Post 0.3% 3 08% 3 0.0% 0 0.0% 0 0.0% 0
Office, 651 Bramford
Road
The Candy Box Off-Licence, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
422 Woodbridge Road
Weigh 'n' Save, 69 Carr 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street
World Food Store, 20 St 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Helen's Street
Aldi, Girling Street, 0.1% 1 00% 0 0.0% 0 0.0% 0 1.0% 1
SUDBURY
Aldi, 6-10 LimeKiln Lane, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
THETFORD
Asda, Turner Rise, 0.9% 9 0.0% 0 0.0% 0 0.0% 0 9.0% 9
COLCHESTER
Asda, Wilkes Way, 1.2% 12 0.0% 0 0.7% 2 50% 10 0.0% 0
STOWMARKET
Budgens, Bullock Fair Close,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
HARLESTON
Budgens, St Andrews Street,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MILDENHALL
Budgens, The Thoroughfare, 1.2% 12 0.0% 0 40% 12 0.0% 0 0.0% 0
WOODBRIDGE
Iceland, George Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Iceland, 5-6 Cornhill, BURY  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
ST EDMUNDS
Iceland, Waterglade Park, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CLACTON ON SEA
Iceland, St Johns Walk 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Shopping Centre,
COLCHESTER
Iceland, Unit 7, Tollgate 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Centre, COLCHESTER
Iceland, 50-60 Hamilton 0.8% 8 0.8% 3 17% 5 0.0% 0 0.0% 0
Way, FELIXSTOWE
Iceland, Roachford Way, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
FRINTON ON SEA
Iceland, Combs Lane, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
STOWMARKET
Iceland, 94-95 North Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Iceland, Minstergate Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
THETFORD
Iceland, The Newlands, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Column %ges.
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WITHAM
J Sainsbury, High Strest, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
ATTLEBOROUGH
J Sainsbury, 1 Tofts Walk, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
J Sainsbury, Moreton Hall, 12% 12 0.0% 0 0.0% 0 55% 11 1.0% 1
BURY ST EDMUNDS
J Sainsbury, 14 Priory Walk,  0.2% 2 0.0% 0 0.0% 0 0.0% 0 20% 2
COLCHESTER
J Sainsbury, Stanway, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
COLCHESTER
J Sainsbury, London Road, 0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
THETFORD
J Sainsbury, Felixstowe 62% 62 80% 32 83% 25 05% 1 40% 4
Road, Warren Heath,
WARREN HEATH
Kwik Save, Mingter Gate 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, THETFORD
Lidl, St Johns Walk, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER
Lidl, FELIXSTOWE 0.4% 4  0.0% 0 13% 4 0.0% 0 0.0% 0
Lidl, Staple Tye, HARLOW  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lidl, 36 North Strest, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Marks & Spencer, 23 0.1% 1 0.0% 0 0.0% 0 05% 1 0.0% 0
Buttemarket, BURY ST
EDMUNDS
Marks & Spencer, 35-39 Pier  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Avenue, CLACTON ON
SEA
Marks & Spencer, 38 High 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Street, COLCHESTER
Marks & Spencer, 55 0.5% 5 0.0% 0 17% 5 0.0% 0 0.0% 0
Hamilton Road,
FELIXSTOWE
Marks & Spencer, 82-84 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
London Road North,
LOWESTOFT
Morrisons, George 0.1% 1 0.0% 0 0.3% 1 0.0% 0 0.0% 0
Westwood Way,
BECCLES
Morrisons, Little Clacton, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CLACTON ON SEA
Morrisons, Old Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CLACTON ON SEA
Morrisons, 146 Victoria 10% 10 0.0% 0 0.7% 2 40% 8 0.0% 0
Road, DISS
Morrisons, Grange Farm 0.8% 8 0.0% 0 27% 8 0.0% 0 0.0% 0
Park, FELIXSTOWE
Morrisons, Parkeston, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
HARWICH
Morrisons, Gisleham, 0.6% 6 0.0% 0 20% 6 0.0% 0 0.0% 0
LOWESTOFT
Morrisons, Braintree Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WITHAM
Netto, 24 Highfields Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WITHAM
Rainbow, Gosford Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BECCLES
Rainbow, Ashburnham Way,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CARLTON COLVILLE
Rainbow, 133 VictoriaRoad, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
DISS
Rainbow, Saxons Way, 0.2% 2 0.0% 0 0.7% 2 0.0% 0 0.0% 0
HALESWORTH
Roys Wroxham, Risbygate 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, BURY ST
EDMUNDS
Roys Wroxham, Great 0.1% 1 00% 0 0.0% 0 0.0% 0 1.0% 1
Eastern Road, SUDBURY
Solar Superstore, Hamilton 0.6% 6 0.0% 0 20% 6 0.0% 0 0.0% 0
Road, FELIXSTOWE
Solar Superstore, Market 0.2% 2 0.0% 0 0.7% 2 0.0% 0 0.0% 0
Hill, FRAMLINGHAM
Column %ges.
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Solar Superstore, Weavers 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Court, HALSTEAD
Solar Superstore, Sizewell 0.2% 2 0.0% 0 0.7% 2 0.0% 0 0.0% 0
Road, LEISTON
Somerfield, Market Square, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BECCLES
Somerfield, Rayne Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Somerfield, Mildenhall 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, BURY ST
EDMUNDS
Somerfield, Clacton Hall, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
CLACTON ON SEA
Somerfield, 39-43 High 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, CLACTON ON
SEA
Somerfield, 37-38 Mere 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Street, DISS
Somerfield, 270 High Street,  0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
DOVERCOURT
Somerfield, High Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
HALSTEAD
Somerfield, 112 London 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road, LOWESTOFT
Somerfield, Church Strest, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SAXMUNDHAM
Somerfield, 2 Market Place, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SOUTHWOLD
Somerfield, 100 East Street, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
SUDBURY
Tesco, Great Notley, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Tesco, Marks Gate, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Tesco, Market Place, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRAINTREE
Tesco, London Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BRANDON
Tesco, St Saviours, BURY 0.3% 3 0.0% 0 0.3% 1 1.0% 2 0.0% 0
ST EDMUNDS
Tesco, Greenstead Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
COLCHESTER
Tesco, Highwoods Square, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 20% 2
COLCHESTER
Tesco, Victoria Road, DISS 0.3% 3 0.0% 0 0.7% 2 05% 1 0.0% 0
Tesco, Yarmouth Road, 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0
LOWESTOFT
Tesco, Cedars Park, 1.8% 18 0.0% 0 1.0% 3 75% 15 0.0% 0
STOWMARKET
Tesco, Springlands Way, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 20% 2
SUDBURY
Tesco, Kilverston, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
THETFORD
Tesco, 86 Church Road, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
TIPTREE
Tesco, The Grove Centre, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
WITHAM
Tesco Express, Horringer, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
BURY ST EDMUNDS
Tesco Express, Lawson 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Place, BURY ST
EDMUNDS
Tesco Express, High Strest, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
MANNINGTREE
Tesco Extra, Copdock 44% 44 63% 25 1.0% 3 3.0% 6 100% 10
Interchange, Copdock
Tesco Extra, Martlesham 39% 39 35% 14 83% 25 0.0% 0 0.0% 0
Heath, Martlesham Heath
Tesco Metro, 28 Station 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Road, CLACTON ON
SEA
Tesco Metro, 88 Hamilton 0.6% 6 0.0% 0 20% 6 0.0% 0 0.0% 0
Road, FELIXSTOWE
Tesco Metro, 125-127 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0
Column %ges.
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London Road,
LOWESTOFT

Tesco Metro, Grange Farm, 0.9% 9 23% 9 0.0% 0 0.0% 0 0.0% 0
Kesgrave

Waitrose, Robert Boby Way,  0.3% 3 0.0% 0 0.0% 0 15% 3 0.0% 0
BURY ST EDMUNDS

Wiaitrose, Church Street, 0.9% 9 0.0% 0 3.0% 9 0.0% 0 0.0% 0
SAXMUNDHAM

Waitrose, Station Road, 0.5% 5 0.0% 0 0.0% 0 05% 1 40% 4
SUDBURY

Internet - Online Ocado 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0

Internet - Online Sainsburys  0.2% 2 0.3% 1 03% 1 0.0% 0 0.0% 0

Internet - Online Tesco 0.6% 6 0.0% 0 13% 4 1.0% 2 0.0% 0

Other - Local Shops, Orford ~ 0.2% 2 00% 0 0.7% 2 0.0% 0 0.0% 0

Other Local Shops-Bury St.  0.1% 1 00% 0 0.0% 0 05% 1 00% 0

Edmunds - Asda, Western
Way, Bury St Edmunds

Other Local Shops-Bury St.  0.3% 3 0.0% 0 0.0% 0 15% 3 0.0% 0
Edmunds- Co-op, Ashfield
Road, ElImswell, Bury St.
Edmunds

Other Local Shops - 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Colchester - Aldi,
Magdalen Street,
Colchester

Other Local Shops - Co-op, 0.1% 1 0.0% 0 0.0% 0 05% 1 0.0% 0
Chancery Lane,
Debenham

Other Local Shops - Co-op, 0.2% 2 03% 1 03% 1 0.0% 0 0.0% 0
Hamilton Road,
Felixstowe

Other Local Shops - Co-op, 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
High Street, Dedham

Other Local Shops - Co-op, 0.3% 3 00% 0 0.0% 0 0.0% 0 3.0% 3
High Street, Hadleigh

Other Local Shops - Co-op, 0.3% 3 0.0% 0 1.0% 3 0.0% 0 0.0% 0
High Street, Wickham
Market

Other Local Shops - Co-op, 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
King William Street,
Needham Market

Other Local Shops - Co-op, 0.2% 2 0.0% 0 0.0% 0 0.0% 0 2.0% 2
Riverside Avenue East,
Station Road, Lawford,
Manningtree

Other Local Shops - Co-op, 0.2% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0
The Street, Bramford

Other Local Shops - Co-op, 0.3% 3 0.0% 0 0.0% 0 0.0% 0 3.0% 3
The Street, Holbrook

Other Local Shops- Local 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Shops, Birch Street,
Nayland

Other Local Shops- Local 0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0
Shops, Bridge Street,
Framlingham

Other Local Shops- Local 0.1% 1 0.0% 0 0.0% 0 05% 1 0.0% 0
Shops, Church Road,
Coddenham

Other Local Shops- Local 0.1% 1 0.0% 0 0.0% 0 0.0% 0 1.0% 1
Shops, Tattingstone

Other Local Shops - Local 0.1% 1 00% 0 03% 1 0.0% 0 0.0% 0
Shops, Warrick Avenue,
Woodbridge

Other Local Shops - 0.7% 7 0.0% 0 23% 7 0.0% 0 0.0% 0
Lowestoft - Asda,
Belvedere Road-Off Horn
Hill, Lowestoft

Other Local Shops - Netto, 0.1% 1 0.0% 0 0.0% 0 05% 1 0.0% 0
Bentalls Complex,
Colchester Road,
Heybridge

Other Local Shops - 0.2% 2 05% 2 0.0% 0 0.0% 0 0.0% 0
Newborne Farm Shop,
Mill Road, Newbourne
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Other Local Shops - Spar, 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Freehold Road
Other Local Shops - 0.2% 2 0.0% 0 0.0% 0 1.0% 2 0.0% 0
Stowmarket - Co-op,
Combs Lane, Combs Ford,
Stowmarket
Other Local Shops - 0.6% 6 0.0% 0 0.0% 0 3.0% 6 0.0% 0
Stowmarket - Lidl, Bury
Road, Stowmarket
Other Local Shops- Sudbury  0.1% 1 0.0% 0 03% 1 0.0% 0 0.0% 0
- Farmshop, Oldburough
Other Local Shops- Sudbury  0.1% 1 00% 0 03% 1 0.0% 0 0.0% 0
- Grange farm shop,
Haskerton
Other Local Shops- Suffolk ~ 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Food Hall, Wherstead
Hall, Peppers Lane,
Wherstead
Other Local Shops - 0.2% 2 03% 1 0.0% 0 0.0% 0 1.0% 1
Waitrose, St Andrews
Avenue, Colchester
Internet / Mail Order 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / varies) 29% 29 3.0% 12 40% 12 05% 1 40% 4
(Nowhere else) 46.6% 466 44.5% 178 51.0% 153 455% 91 440% 44
Base: 1000 400 300 200 100
Q06 How often do you normally do you visit the stores mentioned at Q5 previously?
Those who regularly visit other storesfor their main food shopping.
More than once a week 127% 68 149% 33 109% 16 92% 10 16.1% 9
Once aweek 275% 147 320% 71 231% 34 303% 33 16.1% 9
Once afortnight 19.9% 106 189% 42 218% 32 202% 22 17.9% 10
Once amonth 26.6% 142 248% 55 265% 39 303% 33 268% 15
Less often 71% 38 59% 13 95% 14 46% 5 10.7% 6
Varies 5.4% 29 3.6% 8 6.8% 10 55% 6 89% 5
(Don't know) 0.7% 4 0.0% 0 14% 2 0.0% 0 36% 2
Base: 534 222 147 109 56
Q07 When you go shopping for main food goods, do you normally link this trip with another activity?
Y es — non-food shopping 125% 125 85% 34 18.7% 56 11.0% 22 13.0% 13
Y es — leisure activity 5.5% 55 3.0% 12 7.3% 22 55% 11 10.0% 10
Yes—travelling to/ from 36% 36 28% 11 3.0% 9 65% 13 3.0% 3
work
Yes—travelling to/ from 0.9% 9 0.3% 1 03% 1 20% 4 3.0% 3
school / college
Y es - other food shopping 30% 30 2.0% 8 43% 13 2.0% 4 50% 5
Y es — visiting services such 46% 46 1.8% 7 53% 16 7.0% 14 9.0% 9
as banks and other
financial ingtitutions
Yes - petrol station / car 28% 28 4.0% 16 23% 7 2.0% 4 1.0% 1
wash
Yes - recycling facilities 0.9% 9 13% 5 1.0% 3 05% 1 0.0% 0
Yes- childcare/ nursery / 0.5% 5 1.0% 4 0.0% 0 05% 1 0.0% 0
after school activity
No 66.5% 665 755% 302 56.7% 170 65.5% 131 62.0% 62
Yes- visit afriend/ relative 15% 15 18% 7 2.0% 6 0.0% 0 2.0% 2
Yes- visit medical service 0.7% 7 0.0% 0 20% 6 0.0% 0 1.0% 1
such as doctors or dentists
Yes- visit apersonal service  0.9% 9 0.8% 3 17% 5 05% 1 00% 0
such asthe library
Yes - other 0.5% 5 0.0% 0 1.0% 3 05% 1 1.0% 1
(Don’t know / varies) 13% 13 1.0% 4 2.0% 6 1.0% 2 1.0% 1
Base: 1000 400 300 200 100
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Q08 Where do you buy non-food goods when it’s linked to your main food shopping?
Those who link their main-food shopping trips with non-food shopping.

In-store 11.2% 14 20.6% 7 71% 4 91% 2 T17% 1
Ipswich Town Centre 312% 39 441% 15 25.0% 14 22.7% 5 38.5% 5
Ipswich - AngliaRetail Park  2.4% 3 88% 3 0.0% 0 0.0% 0 0.0% 0
Ipswich - Martlesham Heath ~ 2.4% 3 0.0% 0 54% 3 0.0% 0 0.0% 0
Retail Park
Ipswich - Orwell Retail Park  0.8% 1 29% 1 0.0% 0 0.0% 0 0.0% 0
Ipswich - Ransomes 0.8% 1 29% 1 0.0% 0 0.0% 0 0.0% 0
Europark
Ipswich - Suffolk Retail Park  0.8% 1 29% 1 0.0% 0 0.0% 0 0.0% 0
Ipswich - The Interchange 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Retail Park
Ipswich Smaller 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(District/Local) Centre
Aldeburgh 0.8% 1 0.0% 0 18% 1 0.0% 0 0.0% 0
Braintree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bury St. Edmunds 4.0% 5 0.0% 0 0.0% 0 22.7% 5 0.0% 0
Clacton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Colchester 2.4% 3 0.0% 0 0.0% 0 0.0% 0 231% 3
Felixstowe 4.8% 6 59% 2 54% 3 0.0% 0 7.7% 1
Framlingham 4.8% 6 0.0% 0 10.7% 6 0.0% 0 0.0% 0
Halesworth 1.6% 2 0.0% 0 36% 2 0.0% 0 0.0% 0
Leiston 1.6% 2 00% 0 36% 2 0.0% 0 0.0% 0
Lowestoft 3.2% 4 0.0% 0 7.1% 4  0.0% 0 0.0% 0
Manningtree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich 0.8% 1 29% 1 0.0% 0 0.0% 0 0.0% 0
Saxmundham 0.8% 1 0.0% 0 18% 1 00% 0 0.0% 0
Southwold 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Stowmarket 88% 11 0.0% 0 71% 4 31.8% 7 0.0% 0
Sudbury 0.8% 1 0.0% 0 0.0% 0 0.0% 0 7.7% 1
Woodbridge 5.6% 7 2.9% 1 10.7% 6 0.0% 0 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don’t know / can’'t 4.8% 6 29% 1 54% 3 45% 1 7.7% 1
remember)
Base: 125 34 56 22 13
Q09 Where do you go for leisure activities when it’s linked to you main food shopping?
Those who link their main-food shopping trips with leisure activities.
Ipswich Town Centre 382% 21 75.0% 9 36.4% 8 9.1% 1 30.0% 3
Cardinal Leisure Park 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Aldeburgh 1.8% 1 0.0% 0 45% 1 00% 0 0.0% 0
Braintree 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bury St. Edmunds 5.5% 3 0.0% 0 0.0% 0 27.3% 3 0.0% 0
Clacton 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Colchester 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Felixstowe 12.7% 7 25.0% 3 13.6% 3 00% 0 10.0% 1
Halesworth 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Leiston 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Lowestoft 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Manningtree 3.6% 2 00% 0 0.0% 0 0.0% 0 20.0% 2
Norwich 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Southwold 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Sudbury 3.6% 2 00% 0 0.0% 0 91% 1 10.0% 1
Stowmarket 10.9% 6 0.0% 0 45% 1 455% 5 0.0% 0
Other 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
(Don't know / can’t 9.1% 5 0.0% 0 91% 2 91% 1 20.0% 2
remember)
Base: 55 12 22 11 10

Q10 Do you make separate small scale ‘top-up’ basket food shopping trips for small basic goods such as newspapers, bread, milk and
tobacco products, in between your main food shopping trip?

Yes 72.3% 723 73.0% 292 740% 222 70.0% 140 69.0% 69
No 21.7% 277 270% 108 26.0% 78 30.0% 60 31.0% 31
Base: 1000 400 300 200 100
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Q11 Where do you normally do most of your household’s shopping for small scale ‘top-up’ basket food and convenience goods items
(including newspapers, bread, milk and tobacco products)?
Those who do top up food shopping

Aldi, 14 Meredith Road 0.4% 3 1.0% 3 0.0% 0 0.0% 0 0.0% 0

Aldi, 201 Felixstowe Road 0.8% 6 17% 5 05% 1 00% 0 0.0% 0

Aldi, 3 Hines Road 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Asda, Stoke Park Drive 14% 10 3.1% 9 0.0% 0 0.0% 0 14% 1

Asda, Goddard Road, 15% 11 24% 7 0.0% 0 2% 4 0.0% 0
Ipswich

Asian Food store, 73-75 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0%
Norwich Road

Butchers and Fruits, 14 St 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Helen's Street

Co-op, Ravenswood 0.8% 6 17% 5 0.0% 0 0.7% 1 00% 0

Co-op, 65-67 Colchester 0.4% 3 1.0% 3 0.0% 0 0.0% 0 0.0% 0
Road

Co-op & Rushmere Post 24% 17 38% 11 27% 6 0.0% 0 0.0% 0
Office, 51-53 Woodbridge
Road East

Co-op Foodstore, 147 1.5% 11 3.4% 10 0.0% 0 07% 1 0.0% 0
Fircroft Road

Co-op Foodstore, 15 Garrick  0.4% 3 1.0% 3 0.0% 0 0.0% 0 0.0% 0
Way

Co-op Foodstore, 15-25 0.4% 3 1.0% 3 0.0% 0 0.0% 0 0.0% 0
Meredith Road

Co-op Foodstore, 15-23 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Ulster Avenue

Co-op Foodstore, 283 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich Road

Co-op Foodstore, 16 1.2% 9 14% 4  0.0% 0 3.6% 5 0.0% 0
Norwich Road

Co-op Foodstore, 245-253 15% 11 38% 11 0.0% 0 0.0% 0 0.0% 0
Hawthorn Drive

Co-op Foodstore, 196 0.3% 2 07% 2 0.0% 0 0.0% 0 0.0% 0
Vernon Street

Co-op Foodstore, 111-113 1.1% 8 27% 8 0.0% 0 0.0% 0 0.0% 0
Cauldwell Hall Road

Co-op Foodstore, 34-38 1.1% 8 27% 8 0.0% 0 0.0% 0 0.0% 0
Foxhall Road

Co-op Foodstore, 1Hines 0.1% 1 03% 1 00% 0 0.0% 0 0.0% 0
Road

Co-op Foodstore, 2-8 Selkirk  0.4% 3 1.0% 3 0.0% 0 0.0% 0 0.0% 0
Road

Co-op Foodstore, 217-221 0.6% 4 14% 4  0.0% 0 0.0% 0 0.0% 0
Clapgate Lane

Co-op Foodstore, 64-66 0.7% 5 14% 4 0.5% 1 0.0% 0 0.0% 0
Queen's Way

Co-op Foodstore, 119-123 15% 11 38% 11 0.0% 0 0.0% 0 0.0% 0
Penshurst Road

Co-op Foodstore, 335-337 19% 14 1.7% 5 41% 9 0.0% 0 0.0% 0
Woodbridge Road

Co-op Foodstore, 61 Prince 0.7% 5 17% 5 0.0% 0 0.0% 0 0.0% 0
of Wales Drive

Co-op Foodstore , 201 0.3% 2 0.7% 2 0.0% 0 0.0% 0 0.0% 0

Bramford Lane
Co-op Foodstore (LateShop), 14% 10 3.1% 9 0.0% 0 0.0% 0 14% 1

310 Sheldrake Drive

Farmfoods, 88 Bramford 0.7% 5 14% 4 05% 1 0.0% 0 0.0% 0
Road

Global Fruits, 49 Butter 0.1% 1 00% 0 05% 1 00% 0 0.0% 0
Market

Go East , 2 Fore Street 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0

Halal Connection, 3-3a 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Norwich Road

Iceland, 23-31 St Matthew's 0.1% 1 03% 1 0.0% 0 0.0% 0 0.0% 0
Street

J Sainsbury, 38-40 Upper 19% 14 38% 11 05% 1 14% 2 0.0% 0
Brook Street

J Sainsbury, 40 Hadleigh 14% 10 2.7% 8 0.0% 0 14% 2 0.0% 0
Road, Ipswich

Kerala Store, 71 St John's 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road

Lidl, Ravenswood 0.3% 2 0.7% 2 0.0% 0 0.0% 0 0.0% 0
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Lidl, Handford Road 0.3% 2 0.7% 2 0.0% 0 0.0% 0 0.0% 0
M.R.S Food Store and Off 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Licence, 142 Felixstowe
Road
M.R.S Foodstore, 52 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Woodbridge Road
Mamoudou, 37 Norwich 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Road
Marks and Spencers, 16-26 19% 14 45% 13 05% 1 0.0% 0 0.0% 0
Westgate Street
McColls, 53 Stoke Park 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Drive
Mediterranean Foods, 3 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Bramford Road
Morrisons, Sproughton 19% 14 31% 9 0.0% 0 29% 4 14% 1
Road, Ipswich
Napoli Deli, 67 Upper 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Orwell Street
National Groceries and 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Fruits, 31 Norwich Road
Premiere Stores, 17 0.0% 0 0.0% 0 0.0% 0 0.0% 0 0.0% 0
Wh